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“I was lucky to be a part of the Accounting
concentration program. The focused area of
study and the small class sizes helped me

achieve so much that | landed an internship,

and then a job at one of the Big Four!”

Sal Crivello
Business Administration Major,
Class of 2007

Find Your Inspiration

The Business Administration program prepares students to be socially responsible leaders of
sustainable organizations that make a positive difference in the world. The program’s integrative
approach infuses ethical leadership, sustainability, and globalization throughout the curriculum.

The program features an exceptional degree of flexibility, supporting the maximum expression
of students’ individual interests. Students are encouraged to participate in an internship, study
abroad for a semester, and engage in networking opportunities such as becoming an active
participant in the Dominican University of California Business Association (DUCBA).

Envision the Process

The Business Administration program offers five distinct concentrations:

Accounting

Accounting students learn to analyze and develop financial initiatives within an organization, and
evaluate the financial reporting of external organizations. The study of International Financial
Reporting Standards (IFRS) prepares students for work in today’s global economy. Ethical issues
are integrated throughout the curriculum so students are prepared to make sound business decisions.
As a result, the student is prepared to make meaningful contributions in sustainable business
practices. Accountants can pursue a broad range of career tracks in public and private arenas
including corporate finance (CFO); banking (financial services); investments (financial analyst);
executive manager (CEO); public accounting (CPA); management accounting (controller, CMA,
internal audit); treasury; entrepreneur, as well as positions in government and non-profit entities.
Students can properly prepare for professional certification (CPA exam, CMA exam) by taking

additional special topics courses in accounting beyond those required for the degree.

Finance

The finance concentration is designed to prepare students for a career in financial management.
Finance students learn to analyze financial information presented to creditors and shareholders.
Corporate finance focuses on valuation, the risk/return relationship, and how to best raise funds.
Project evaluation, break-even analysis, and return on investment prepare students for strategic
financial management. Students may pursue additional study in financial analysis, investment
options, and cross-border financial transactions.

International Business

The International Business concentration prepares students to assume general management
positions and/or functional positions in the global economy. Students will acquire business
research and problem solving skills that will allow them to procure and evaluate critically the
information necessary to make managerial decisions within a global context. Students will
demonstrate understanding of the global context in which most organizations now compete,

and have an in-depth knowledge of the political, environmental, and social/cultural features. In
addition, students will be competent in a number of professional skills such as conflict resolution,
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negotiation, team leadership, and personal career management that are normally associated with
professionals who already have substantial work experience.

Management

The concentration in management is designed to provide students with the skills necessary

to achieve leadership success in any business or organization. Tapping into key management
theories, students learn to effectively lead by integrating knowledge from all business disciplines.
From the individual (Human Resources and Entrepreneurship and Small Business Management)
to the global marketplace (Strategic Management and Global Cultures and Management)

the management concentration students will learn to develop and apply their leadership skills
(Leadership: Theory and Application) in a dynamic and challenging environment.

Marketing

The undergraduate concentration in marketing provides students with both a theoretical and

a practical knowledge of marketing. The curriculum achieves this by integrating practical
applications with theoretical and conceptual understanding. Examples include hands on
computer usage, team projects and case analysis, and marketing simulation games. As a way of
doing business the Internet is forcing companies, regardless of their physical location, to redefine
their markets and establish new strategies that enhance their competitive positioning. Therefore,
marketing issues related to the Internet are addressed in each course. In addition, ethics, cultural,
and international topics are woven throughout the curriculum to further enrich the student’s
marketing background.

Minors are available in Business Administration, Leadership Studies, and Sports Management.

Achieve Success
Students will demonstrate competency in the following areas:

1. Business Knowledge

Understand and apply significant facts, concepts, theories, and analytical methods in the core
business areas of accounting, economics, finance, law, management, marketing, and quantitative
analysis.

2. Critical Thinking

Conduct research and apply appropriate, interdisciplinary and multidisciplinary analytical and
decision-making skills, including statistical and mathematical techniques, to identify, structure,
and solve business problems.

3. Leadership
Develop and enhance personal and professional development skills including leadership, team
building, and collaboration within a diverse business environment.

4. Ethics and Corporate Social Responsibility
Integrate ethics, corporate social responsibility, and environmental sustainability in all aspects of
decision-making.

5. Global Business and Diversity

Incorporate the impact of globalization and diversity on business policy and practices.

6. Business Communications
Integrate mainstream information technology in effective oral and written communication.

7. Entrepreneurialism and Innovation
Explore and pursue creative and innovative ways to solve problems and create value in
organizations.
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